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UNC Charlotte boosted its new
student enrollment by over 24%.
Set?’Communcate! created the
campaign consisting of research,
the “Excel” marketing strategies
and recruitment
publications.
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“We thought we knew our

market. We thought we Communicate! v

SteveThomasMarketingCommunications

Rnew our own university. sek?wmé;l;;%agigggcom
oll-free:877.783.8

Set!Communicate!

knew better.”

— Craig Fulton,
Director of Admisgions
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